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The latest social-networking craze has
THE VILLAGE OF captured the attention of ranking
WOODBURY|EAST professionals, who say it’s much more
than a fad.

The value you've

been waiting for. BY NURAN ALTEIR
Published: July 01, 2009

First there was MySpace. Then Facebook and LinkedIn. Now Twitter
is taking the world by storm. It's a chance for people to connect —

; with hundreds, thousands, even millions of “followers” — by sending
Want to learn more? Register now! out short “Tweets” about everything from a favorite lunch spot to the
launch of a new company venture. Some people use it for fun, but
these Orange County CEOs and professionals say it's a must-have
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“I use Twitter as part of our marketing plan for brand
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Steve Churm
Churm Media
@SteveChurm
Add an event i . i
“Marketing today is complicated. It's harder than
ever to reach and retain your audiences. Twitter is
another tool to share information in quick, succinct
bites. It's not the primary channel for promotion. But
it's important and growing, and business owners
| should pay attention.”

Bryan Elliott
SoCal Action Sports Network
@bryanelliott1

“One of the best analogies | know about social
networking is that networks like Twitter,
Facebook, Linkedin, etc. are like going to
parties. One advantage different from a normal
party you attend in person is that social
networks obviously let you meet more people,
and geography is not a barrier. I've heard
many people say Twitter is a waste of time, but if your customers are
there, why aren’t you?”

Tom Ferry
yourcoach.com
@coachtomferry

“Not using Twitter today is like turning your
back on the cell phone or fax machine 15
years ago. | use Twitter to be connected and
stay relevant.”

Name: George Futris |
Company: Yiallo Enterprise , __,J-
Twitter name: @Yiallo v B
“I use Twitter to promote news from my /ﬁf #
customers as well as new items from my ‘ ’ A

company.”
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Name: Kenneth L. l .

Jones
Company: Lyndon Group
Twitter name: @LyndonGroup

“We're looking at (Twitter) as a great way to
build a network community with clients. It's a
good way to distribute and share things in
real time.”

Name: Jennifer Nichols
Company: JMH Promotions
Twitter name: @JMHPromotions

“It's beneficial because it drives people to
our Web site. You can monitor ... | guess
you could say the amount of traffic back to
your Web site. It's pretty much a way for us
to get people aware of JMH Promotions. It’'s
also a good way to find events and promote
your business.”

Name: Rich Sherman
Company: Omega Events
Twitter name: @Omegaevents

“The primary goal in joining Twitter was to
creatively promote our events, and we have
found that the fans who buy tickets to our
events have enjoyed the “behind-the-scenes”
angle that instant updates can offer — a fun way
to build some hype.”

Name: Vincent Yancoskie
Company: Wired-art
Twitter name: @Wiredart

“If you use the correct keywords,
depending what the majority of people are
twittering about, then people all over the
place can see your post by searching for
a popular topic.”
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Kimberly Porrazzo, chief content officer
@Porrazzo

Tina Borgatta, editor
@TinaBorgatta

Luke Hodsdon, director of design
@LHodsdon

Susan Belknapp, associate editor
@susebelk

Kristen Schott, assistant Web editor
@KristyFaye

OTHER O.C. PROFESSIONALS ON TWITTER:

William Bracken

@Chefbb

Location: “The OC”

Bio: “Father, Husband, Son, Brother and Chef. What else is there”

Judy Burlingham
@pipelinetoacure
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Location: “Costa Mesa”
Bio: “surfing + cystic fybrosis = cure”

Rob Espero

@robonthemic

Location: “Costa Mesa”

Bio: “23 years of 'Eater athletics on the mic — I’'m all blue and gold.”

Eric Hilden

@SaddlebackCCLD

Location: “Mission Viejo”

Bio: “Saddleback College Career Center (CCLD)”

OCdailyphoto

@OCdailyphoto

Location: “Orange County”

Bio: “A group of Orange County photographers who love Orange
County and hope to show you why with our photography and stories.”
Jeff Onesto

@AXManufacturing

Location: “Lake Forest”

Bio: “Helping companies reach new heights with Microsoft Dynamics
AX (Axapta)”

Luis Vasquez

@Luis_Vasquez

Location: “Orange County”

Bio: “OCTANe VP. | help tech and med device startups.”

Joel Zlotnik

@OCTAnews

Location: “Orange, CA”

Bio: “Bringing you all you ever wanted to know and more about
transportation news in Orange County.”
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